
Periyar Journal of Research in Business and Development Studies, 5(2), July-December 2020, ISSN 2456-0987(O) 
Bi-annual e-Journal published by Periyar Management and Computer College, New Delhi 

  
 1 

 

Impact of Black Friday Sales on Consumers in Delhi Region 

*Pooja Srivas, **Kulbir Kaur Bhatti 
 

*Scholar, Periyar Management and Computer College 
**Assistant Professor, Periyar Management and Computer College 

 
 

Abstract 
Black Friday Sales impacts sentiments of consumers convince them to purchase products during 

the sales. Retailers provide opportunities to purchase products at high discounts. Consumers can 

plan and budget properly for purchase. Purpose of the study is to understand the impact of Black 

Friday sales on behavior of consumers in Delhi Region. Research design for the study was through 

questionnaires. Findings of the study indicate although consumers are aware of the sales on Black 

Friday, still a larger section requires to be made aware about the sales. Consumers purchasing 

products on the sale get them at huge discounts, with monetary benefits. Retailers and online 

platforms also strategically map, promote and advertise about Black Friday sales. This type of 

sales offers insights to planning and shopping.   
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Introduction 

The day after Thanksgiving in the United Nations is designated to be the Black Friday sale. This 

time is beginning of the Christmas shopping sales. Reason behind was large number of shoppers 

increased footfall and created traffic leading to accidents and violence. Customers while shopping 

as number was large led to congestion and traffic in shopping areas. This made the police coin the 

phrase Black Friday for consumers. Wide varieties of promotions are offered by stores to 

consumers on Black Friday sale. The Day after Thanksgiving is declared as holiday for employees, 

schools and colleges thereby increasing the potential shoppers.  Black Friday is one of the busiest 

days; since sales increased it resulted in the shortage of the stocks. Christmas creep  a factor that 

diminished importance of Black Friday, as retailers promoted their products during months of 

November and December rather than on a single shopping day (PNMYTS, 2014). Usually, 

retailers opened their retail stores at 6:00 A. M. but the trend changed in the late 2000’s wherein 

they opened stores early in the morning at around 4 A M. and closed the stores at after midnight 

(Sneed, 2011). Many retail giants like Walmart opened their stores on Thanksgiving Day giving 
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advantage to customers for doing shopping (Fox, 2012). In some places, violence was observed 

during the day, as consumers gathered in the shopping areas to get better chance of getting the 

desired products. This posed as a risk for consumers and retailers. Environmentalists consider 

discount deals encourage people to purchase things they don't need, and this overproduction 

contributes to climate change.  

Black Friday Sale has not attained much recognition in India, as more considerations are given to 

various shopping seasons. Retailers sell commodities with huge discounts during Diwali, Holi and 

during regional festivals like Ugadi, Dussehra, and Pongal in South India, Ganesh utsav in 

Maharastra, Baisakhi in Punjab and Onam in Kerala. Over the past decade, Independence 

Day sales and Republic Day sales (on 15 August and 26 January) have become a large attraction 

(Asia Nikkei, 2017). The increase in sales in due to growing number of e commerce websites and 

large retail shopping centers. Retailers in India are bringing the concept of US shopping like Black 

Friday Sales and Cyber Monday.  Flipkart, Snapdeal and Amazon have been offering discounted 

products on the major festivals in India. December witnesses the Great Online Shopping Festival 

for three days where people shop from all the major e-commerce players and large FMCG brands. 

According to Google Trends, the interest for Black Friday is rising every year. Comparing the 

search volume of the term Black Friday in November 2012 and November 2013, the increase is 

almost 50 percent. Black Friday sale are happening in India were 8 top websites offering huge 

discounts and best deals on huge market products, beauty products, electronics. 

Black Friday Sales in India 

The term Black Friday sales is searched up to 22% this year, a result of the Google polls done for 

2000 Indian respondents. Consumers are interested in purchasing iPhones, PlayStation4, and 

MP3s in India. Although people were more interested in purchasing technology stuff, with that 

there were high sales for movies, streaming, books, and games. In India, Flipkart and Amazon 

were the busiest sites on Friday, the day of the sale. Consumers at large were also interested to 

purchase products in brick and mortar stores. A lot of advantages were attained through the sale 

to both consumers and retailers. Early deals where consumers got to pick the stock without hassle 

of fighting the crowds, purchase products at discounted rates, easy returns and replacements and 

use of online payment mode to get rewards and points.  

Review of Literature 
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Black Friday was introduced in the United States in the early 19th century. It is biggest shopping 

day of the year in the US. Retailers sell large varieties in large quantities. In the year 2013, 92 

million visited the retail stores and spent more than $50 billion (Grannis, 2014). In the next year 

the sales rose to $1.5 billion, thereby increasing sales of the retail stores. Black Friday sales blend 

selling of traditional goods along with holiday (Thomas & Peters, 2011). Since the Black Friday 

Sale is humungous on the day retailers increase employees, inventories, prepare new promotions 

and change store layouts. They work on strategies for increasing customers to the store. Retailers 

advertise, use promotional selling techniques in advance to influence consumers to purchase 

products, incentives like door buster and early bird to sell products to consumers (Horovitz 2009).  

Since consumers in India are becoming conscious about Black Friday Sales, sellers are making 

online platforms like Amazon, Flipkart, PayTM a connecting link to sell product to consumers. 

They have taken the first mover advantage in organizing Black Friday Sales. Although sales have 

not skyrocketed as it is in US, still there is a decent increase in sales. Amazon India are offering 

40 percent discounts over the weekend. Honor and Sony each are hosting their own sales. 

Cellphone companies such as Xiaomi are offering discounts (Bose, 2018).  

Customers had both negative and positive emotions regarding Black Friday sales due to situational 

and personal factors during purchase of products (Simpson, Taylor, O’Rourke, & Shaw 2011). 

Since the discounts on products are high, customers enjoy their shopping on Black Friday, making 

it as a social activity (Thomas & Peters, 2011). Online shopping has become consumer preference 

but again Black Friday sale is important for retail stores and malls as customers purchase large 

quantities in this period during the year (Halkias, 2016). Changing the physical store environment 

will affect cognitive; emotional; behavioral reactions of customers. 

The purpose of the study is to understand the concept of Black Friday sale and to know the behavior 

of consumer in Delhi. The data collected was descriptive in nature; questionnaire was prepared to 

collect the primary data from consumers in Delhi. Questionnaire was sent to 150 consumers out 

of which 101 detailed responses were obtained. 
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Analysis of the Data 

Demographic profiles of consumers were 56% constituted of males and 44% were females. It was 

observed males knew more about Black Friday sales. According to age criteria consumers between 

28 to 37 years constituted of 46%, 18 to 27 years were 28%, 38 to 47 years constituted 18% and 

above 47 years were 8%. Under the education category it was most of the respondents were 

graduates with 54%, undergraduates were 32% and post graduate students were 14%. According 

to employment status 82% were employed, unemployed were 16% and retired were 2% of the total 

respondents. In salary category 54% of the consumers had salary above Rs. 40001 to Rs. 50000, 

28% had salary more than Rs. 30000 to Rs. 40000 and 18% had salary above Rs 50000.  

From consumers when it was asked whether they purchased on Black Friday Sales, 46.5 % agreed 

they purchased products on that day and remaining 53.5% did not purchase products. Next was 

the consumers became aware of sale through social media, advertisement, banners and window 

shopping. 58% customers were aware through social media, 22% through advertisements, 6% 

through banners and 14% through window shopping. During the purchase during Black Friday 

sales, most of purchase was on the electronic items comprising of 66%, next was on the fashion 

range it comprised of 20% and beauty products were purchased with 14% from the respondents. 

Consumers availed a huge discount while purchasing products in sales, 45% consumers availed 

50% discounts while purchasing products, 35% consumers availed 80 % discounts, 20% of 

consumers availed 90% discounts. Consumers are satisfied with the purchase. Mode of payment 

on purchase of sales is 40% consumers purchase products by paying through Debit Card, 25% 

consumers purchase through credit cards, 20% through various applications like paypal, only 15% 

of consumers purchase through cash. Products which were on the highest discount were mobiles, 

laptops, clothes, groceries and beauty products. 36% consumers purchased mobiles, 30% 

purchased laptops, 26% purchased clothes, 5% purchased groceries and rest 3% purchased beauty 

products. According to the survey it was identified that 52% of consumers that Black Friday Sales 

benefitted both consumers and retailers, 28% of consumers believed that only retailers were 

benefitted and 20% of consumers felt that only consumers were benefitted through the sales of 

products in the sale. Consumers said that they spend a lot of money while purchasing products on 

Black Friday Sales. 41% of consumers spend more than Rs. 10000 and more while purchase on 

the sale, 26% spent between Rs. 5000 to Rs 10000, 21% of consumers spent between Rs. 500 to 
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Rs. 1000 and 12% between Rs. 1000 to Rs. 5000. Consumers who were aware about Black Friday 

sales spent money for purchase. 86% of consumers since they were satisfied while purchasing 

products would recommend others to purchase products on Black Friday Sales.   

Conclusion 

Black Friday sales was little known in India as prevalent in US, but consumers awareness is 

increasing, and they have started purchasing products on Black Friday Sale. Consumers are 

purchasing products online and offline as they get good discount while purchase. Black Friday 

Sale plays a significant role in e commerce turnover and buying behavior of consumers. During 

the month of November retailers start their preparations for Black Friday sales, giving large 

discounts to consumers both online and in brick and mortar stores. Customers regularly purchase 

products as they are loyal towards them but during Black Friday Sales customers purchase 

products based on the rebates and discounts on them. Consumers for purchase of products on 

Friday begin their purchase from Wednesday of the week which then fades up to Sunday.  
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